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Messaging has become an 
indispensable part of 
modern communication. 

1

W H Y  M E S S A G I N G  M A T T E R S



Source: “Facebook Messaging Survey” by Nielsen (Facebook-commissioned study of people ages 18+ who use 
messaging apps across AE, AU, BR, FR, ID, IN, JP, KR, MX, TH, TW, the UK, the US and VN), Mar 2016. Data is on 
average across the 14 markets.

People’s expectations 
have changed

of people would choose 
messaging over picking up the 

phone or sending an email

64%



Facebook has three 
different messaging
platforms

Flexible, cross-device and creative

Simple, reliable and secure

Sparked by visual discovery
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WhatsApp features
• WhatsApp on mobile and 

desktop: You can seamlessly 
sync all of your chats on 
mobile and desktop.

• Communication: WhatsApp 
offers features that help 
people stay in touch. You can 
chat, call, or share photos 
and documents through the 
app. All of these features are 
free, and messages are 
encrypted to protect privacy.



P R E S E N C E

Establish your presence 
on WhatsApp  

Build a trusted presence with a business 
profile. Include helpful information for 
customers like your address, business 
description, email and website. 



C O M M U N I C A T E

Communicate with customers on the WhatsApp Business app

Quick replies let small 
businesses reuse messages 
to quickly answer questions

Away messages let 
customers know when to 
expect a response



T O O L S

Labels

Organize your contacts or chats with 
labels so you can easily find them
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By having a Facebook Page, 
you’re already on Messenger

Create your presence



Use a welcome 
greeting to say hello 

Message customers at scale









Use instant reply, 
saved reply, or away 
messages

Message customers at scale

















Sends people from an 
owned channel into 
Messenger

Send to 
Messenger plugin
Allows businesses to display 
a button on their site for 
people to open a 
conversation on Messenger

Checkbox plugin Customer Chat plugin
Enables businesses to integrate 
the Messenger experience directly 
on the website

m.me links / 
message us plugin Allows businesses to display a 

checkbox in forms for people to opt-
in to receive messages in Messenger

Organic ways to start a conversation with your business

O N L I N E  C O N V E R S A T I O N  E N T R Y  P O I N T S



A  Q U I C K  B R E A K  F O R

Questions?
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People use Facebook 
Groups to build 
communities and 
meaningful connections 
with others.

There are tens of millions of millions of active groups on Facebook 
around things like interests, neighborhoods or causes.

More than 100 million people are a part of what we call Meaningful 
Groups. These are groups that, upon joining, quickly becomes a 
core part of your experience on Facebook and where you spend 
significant amounts of time.

Yet, we’ve found that 1 in 5 Americans say they don’t have a 
meaningful group, online or offline. 

Our mission on the Groups team is to connect the world’s 
meaningful groups by building a product that activates community 
leaders, connects their members, and that helps these leaders 
realize their full potential.

People use Facebook Groups to build communities 
and meaningful connections with others.



Groups for Pages
Businesses, influencers, and organizations that 
have Pages can leverage Groups to create 
spaces for people to communicate with each 
other and build a community powered by 
engagement and trust. 

By linking these tools together, we’ve created a 
more cohesive experience for partners and give 
them the power to build communities on 
Facebook.



A page is a place for people to meet 
your business. It is the public 
presence for your business and a 
way to interact with customers.

A group is a place for people to 
share and discuss, bringing people 
together around common interests, 
causes, issues or activities

Groups and Pages serve different needs



CREATE AND LINK

You can create and moderate a Group using a 
Page, with no need to use your personal profile.

A Page may have one or more Groups linked to 
it. The Groups linked to your Page appear in the 
“Groups” tab.
To create a Group with your Page as the admin:
• Go to your Page.
• Click the Groups tab in the left column. If it's 

not visible, manage your Page's tab and 
sections and then go back to your Page and 
click the Groups tab.

• Click Create Group.

https://www.facebook.com/help/173376349438782%3Fhelpref=page_content


UNDERSTANDING ROLES
Moderator vs. Admins

There are two roles for people who manage Groups: 
admins and moderators. Just like in Pages, admins 
have management functions, such as adding or 
removing people from functions and changing the 
Group’s settings. 

Moderators are people who help approve new 
members and moderate content. Acknowledge your 
Group’s most engaged members by giving them 
Moderator status



ENGAGE YOUR AUDIENCE

Invite new members to introduce themselves. 
By engaging with them directly, you put them at ease and create 
a sense of community from the first interaction. 

Ask questions. 
Simply asking what people are up to or asking for advice (for 
example, what you should eat when visiting a new city) can start 
conversations. Use polls to allow less vocal members to add their 
opinion with a single tap. 

Comment on posts by members. 
Let people know you’re paying attention. 

Share exclusive content. 
Demonstrate that your group members are special by sharing 
content with them first. You can also restrict posts in the Group, 
helping to moderate content. 



ENGAGE YOUR AUDIENCE

Go Live. 
Let your group members interact with you in real-time. 

Create recurring posts.
Perhaps this is a weekly question, a quote, or an article that sparks 
conversation and encourages members to regularly engage. 

Host a Watch Party. 
Watch Parties allow all group members to watch a live or recorded 
Facebook video together at the same time while interacting with one 
another. 

Use Polls and Events.
Use polls to ask about matters of interest to members, and events to 
create or publish events and exclusive coverage for select audiences. 



EXTEND GROUP INSIGHTS
Create Targeted Content

Group Insights provide metrics about your group, 
including member activity and engagement within 
the Group. These metrics can be used to find out 
which members are most active and which posts 
generate more involvement. 

Group Insights for Pages are available for Groups with 
250 members or more. Use a Group’s data to find out 
what type of content works best with each audience, 
and when members are most active and willing to 
interact.



1
WhatsApp

2
Messenger

3
Groups

4
Jobs



First steps

2. Complete a few details like 
title and responsibilities

3. Track and review 
applications 

4. Contact applicants 
and schedule interviews 

through Messenger

5. Boost your job posts 
to reach a larger or more 

targeted audience

1. Go to your Page and 
choose “Create Job” to 
post your job opening



Best practices

1. Use a well thought-out job description 2. Provide key details 3. Fill in the specifics



Best practices

4. Use additional questions 5. Stay organized 6. Respond promptly



Jobs on Facebook is also easy for applicants



A N Y  O T H E R

Questions?



Blueprint is Facebook’s global 
education and training 
program that empowers 
advertisers and businesses of 
any size to reach their 
business goals with 
Facebook’s family of apps and 
services. 

Learn more at
facebook.com/blueprint



Thank you


